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A BILL
FOR

ANACT TO ESTABLISH THE FEDERAL CAPITAL TERRITORY SIGNAGE, AND
ADVERTISEMENT AGENCY AS THE REGULATORY BUDY FOR OUTBOLR

STRUCTURES UsED FOR SIGNAGE AND ADVERTISEMENT AND TO PROVIDE

FOR THE PROTECTION OF THE ENVIRONMENT FROM FOTENTIAL ADVERSE

IMPACT THAT MAY ARISE FROM ACTIVITIES CONNECTED WITH SIGNAGE

AND OUTDOOR ADVERTISEMENT INCLUDING VISUAL BLIGHTS AND FOR
RELATED MATTERS, 2017,

Sponsored by Hon. Serg iy Ose Ogun

Y

BE I'T ENACTED by the Natioﬁal Assemibly of the Federal
Republic of Né geria as follows:

i.-(1) There is established the Federal Capital Territory FCT
Signage and Advertisement Agency (referred was "the Agency™.

(2) The Agency:

{a) is a body corporate with perpetual succession and a common
seak o

(b) Has power to sue and be sued in ils corporate name;

(c} Is capable df-acqui:'ing and disposing lof property movable and
immovable for the purpose ef carrying out its functions under this Law.

2;-(1 YA Governing Board of the Agencey (referred to in th 15 Law as
-"the.Board") is established for the agency:

{2) 't he Board consists of:

{(a) ~The ALGON chaimman who shall be the Chairman of the
Boﬁrd; : . . 7

{byone member from cach of the Avea Councils;

(c)the Managing Director ol'the Agency;

(d) 7 members cach representing:
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(i) Area Councils Secretariat;

(if} Legal Services Secretariat;

(iiiy Abuja Municipal Management Council;

(iv) Department of URP;

{v) Abuja Geographic Information Systems; 7

(vi} The Secretary of the Board who shall be the Legﬁi Adviser of the
Agency.

(3) The FCT Minister shall appoint the Chairman of the Board on a
twao year rolational basis from the Chairman of Local Government Areas who
are Members of the Board.

{4) The members ofthe Board shall hold office:

(a) for a term of 2 years, and nol more on a part time basis; and

(b) on terms and conditions as may be specified in their letiers of
appéintment.

{5) The Managing Directot shall serve on a full time basis.

(6) The FCT Minister shall approve remuneration for members of'the
Board. _ o

(7y Where the office of a member becomes vacant before the
expiratibn ofhis tenure for any reason, the Board shall notify the FCT Minister.
The Chairman oramember of the Board shall cease to hold office ift

(a) He resigns his appo.inl’ment in -writing addressed to the FCT
Minister through the Chairman ofthe Board; o

{b) He becomes incapacitated by reason of infirmity of the mind or
body which prevents hiny from performing the duties of his office;

(¢) He has been convicted of an indictable offence or an offence under
this law;

{d) He has been found guilty of a serious misconduct in relation to his
duties or shown gross negligence in his dutics;

(e) In case of 2 person possessing a professional qualification, he is

disqualified or suspended by an order of a competent Authority;
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(f) He has been absent from four consecutive meetings for reasons
considered to be unjustifiable by the Board or without prior written notice;

(g) He has an interest in the Agency.or outside the Agency which
may prejudice him in the discharge ofhis functions; or

{h} The FCT Minister removes him from office where he is
satisfied that it is not in the interest of the Agency or of the public for him to
continue in office,

3.-(1) The Board shall mect at least once in a quarter at a Place and
time as the Board may determine

(2) An extraordinary meeting of the Board may be summoned by:

{a) The Chairman;

(b) The Managing Director; or

(¢) By awritlen request o not less than 4 members of the Board.

{3} The Secretary shall call for a meeting of the Board or A person
acting in that ofTice,

(4) The Chairman shall preside at a meeting of the Board and in his
absence, he Managing Director shall preside.

(5) The quorum of'a meeting of the Board is 5 members.

(6) Where amember-is excused during a meeting on Greunds of an
emergency or unforeseen development, the department shall not count

against the querum.

{7) A question for decision by the Board at a meeting shall be .

decided by a majority of the votes of members present and voting and in the
case of an cquality of votes, the Chairman has a second vote.

(8) Where the Chairman or a Beard member is unable to attend a
meeting of the Board, he shall notify the Board { writing st;;-lting reason for
hisabsence,

(9) Where the Board desires (o obtain the advice or opinion of a
person ona matter, the Board may invite the person to attend its meeting:

(a) The Board may request an officer, agent or a consultant of the

Meetings
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Agency toattend a meeting of the Board.
© (b)Y Neither person in {a) nor (b) is entitled to vote on a question for
decision by the Boardnor shall count towards aquorum. |

{10) The validity ofa proceeding ofthe Board shall not be affec&d by:
Avacancy inthe Board's membership:

{a}Adcflectinthe appeintment of'a member; or

() Reason thal a person who is not entitled to take part in the
proceedings took part in .

4. A member ofthe Board who is directly or indirectly Interested ina
lransaction with the Agency or a transaction whieh the Agency is requires by
this Law to approve, shail disclose the interest at a meeting ofthe Board.

5.-(1) Yhe Agency shall:

(a) Control ontdoor structures used for sign age and advertisement;

(b) Issuc a license or permit for the construction and placement of an
outdoor advertisement structure in the Federal Capital Territory;

(c) Protect the environment from polentizl adverse impact that may
atise {rom an activity connected with sionage and outdoor advertisement
including visual blights;

-(d) Controf the number, size and location of an (;{ltd()OI' advertisement
structure;

(e) Ensure that an outdoor advertisement structure is:

(i) designed according to prevailing standards;

(fijerected, médiﬁed ormizintained; or

(iii) removed when no longer in use to avoid dangerto life, damage to

- property, or prevent 2 health, safety or an environmental risk.

- {f) Ensure that an outdoor ﬂdvertisemem structure is cmnﬁatiblc \:\'ELH '
surrounding land use and env'irm]ment;- -
(g) Ensure that (he beautification of the i.m_mediate vicinity of the
advertisement:

(h) Control the posting of posteis on a fence, building, vehicle, public
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1 structure; strect and highways; -

2 (i) Organize a procedure to regulate the ownership and operation of

3 an outdoor advertisement structure for the purpose of signagé and

4 - advertisement under a specific regulation in this Law, or any Law relating to ©

5 outdoor advertisement in the FCT; 7

6 m Refuse an application, revpke or modify a permit if 1’61111d to be

7 in violation of this Law; or condition for its grants;

8 - (k) Prepare and. keep general records and any record relating to

g issuance and-denial of an outdeor ad.verliscnw_nt structures permit;

10 (1) Monitor and inspect through its monitoring unit on outdoor

11 advertisement structure-and verify its compliance with tjhis_ Law;

12 (m) Establish a data-base of outdoor advertisement structures for

13 signage, hoarding and advertisement. their owners and operators as well a§

14 their location and the reason for the operation.

15 6. TheAgcncy‘has powerto: - Powers of the
) Agency
16 (a) Employ stafTas it may require;

17 (b) Determine the rem uneration for its stafl, which shall not be less

18 than those oftheir counterparts inthe civil service; and

19 {c) Appoint anagent or a contractor to perform any duty which the

20 Agency may assigh to him or provide professional services 1o the Ageney

21 7.-(1) The Board may, with (he approval of the FCT Miﬁister, Appointment of

- C Consultants

22 appoint a Consultant to the Agency who shall be a technical partner to the

23 - Agency in the exercise of its functions. .

24 The Agency may delepate to the Consultant:

2-5' “fa) The ‘cdlﬁieétjon ol revenue, . in respect of an oufiio()r

26 -ad'vel'ti'sm'nentsti'ucture., signage, hoarding and adver_tisemeﬁ ts on its behalf;

27 'Vémd 7

28 (b)Any other function as it consider necessary.
90 %: The Consultant shall advise ,__th_c Agency and .ma].ie Funetions of the
: ST ' Consullants

30 Recommendation on matters relating to:
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- Agency;

{a)} The regulation of an outdoor advertisemeﬁf structure aﬁ-ct i.ts' 1ses
for the display ut‘signage;‘and: 7 - | '
(byAdvertisement and any otl'aer connected matters
9. l) ‘The Agency shall establish and mamtam F und to be approved "
by the Board into which shall be paid:
{a} -An amount appropri'ated by the National Asse’mbly‘: fo? the

(b) Sums dubenmrus investments or propel ties vested in the Ag,ency,

() Money r'used by }oan undel the powcls ter bonrcw vested in the
Board under Section 16;

(dy l?ees' and char‘gés forservices rendered,

{e) Feé‘, charges or tariffs from licenses or other permits;

() Money ac'cruingto the Agency by way of gifis, grants-in-aids

testamentary dispositions, endowment and donations from any source; and

{g) Proceeds from other assets §11at may accrue to the Agency.

(2) The Agency -shall administer the Fund in accordance with
regulations made by the Board; | |

" (3} The Board may make regulatlons to:

(a) Specify how the Agency shall hold its asset or Tund

{b) Regulate how the Agany males payment into and out of the
F Lmd and |

{c) Ensure that proper aéc‘;fo'ur‘ns and records are kept for the purpose of
the Fund in a form as the regulation may specify,

(4)Notwithstanding anything to the contrary in this Law:

(a) each Area Go_vernmeﬁt is entitled to 60% of the revenue accruing
from signage, hoarding and . outdoor advertisement from that Area
Government; | . .

(b) the Agency is entitled to 20% of the Revenue dccruing from
signage, lﬁoar.dihg and outdoor advertisement generated by the A gency from a

L.ocal Government Arca as administrative and running cost; and
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(c) The FCT Admm:strat:on is em;tlcd {o 2()% of the rwcnuc

B
2 accrumg ﬁom signage,. hoardmg, and ouldom advcrtlsc.mcnt ﬁom cachgl )
3. 'Aledeznc:l : ) _
4 | (5) |h(.. Agcncy shd]l csmbhsh a Comrmitcc, Known as Thel_; :
5. Accw'tls & Allocatxon Complamts Commlttee (A & ACC} to recmvc fmd : i
6 ; '.ﬂresoilve complamts ﬂom an’ ﬂ(rgnwed Counul mgmdmg accrmls and l, :
7 allocatlons ' . - - : J
8 | o ‘ " The Agency may thh the wulten consent of . the PC I‘Powmu bosrow
9 " 'J'rExecuuve Cauncﬂ aud the appmval of the Nauonal Assembly, bm rowj'_‘ froney
| 10 : momy rc.qun ed in Lhﬂ cxu cm. of its* functlans o 101 ms and Lendm()ns as lt :
St "imftydutcrmme S ' ' B .
12 _ H The Man«zgmg Dmctm and thc Avurcy S accountzml are. 1he _:.na,,i;'-)\.;_cm!m )
‘1_3'.‘ "..'elgnatorxeb toihu:’\gcmysbanl\ducount ) , - -_ . .
14 12 lhe Athb)/ shai[ prcpare not ldtu thnl‘l 315[ Mm ch each yedrf:"'l". Aﬁzzl.'qu.l )-\cctlsl..m:l.‘s S
15 a anaccountﬂfthu expendttumand lncame fm the preu.dmg, ﬂnanudlyear 2 _7 - '
16 . 13 (1)1heA;_,eﬂcyslmli T T  Accounts and
S : : : copedis’ -
A7 (a) Kucp pr ope: accountx for cach yeax mle%pcciohls revuaueandrg e
13 cxpendlmu., o _ ' - :
19 : (b) Plcpcn ¢ an ‘mnudl stdt&.mcm of au::ount not hxtm lhzm 3 mont!m 3
_ 20 o afterthe(.ndof oachimancmlyedl and - |
-2 R (c)Causetheaccountstobedudlif.d
a2 :', (1)n0t1'1|.;a1 thdanonthsaitel lhemd oicachﬁnancmlyem and
23' o f__ : (11) by-an dudlIUI apy mlmcd by tha I“CI“Audztm-Gcnud] for Area_:."'_
% (mvelhmmt I ' ' :
25 L (2)'111(.Agjcmyshallsubmll 7 _
- 26 g 7' (d)ACOpy uﬁhu 'mclilcd accountq ofthe/\gency tog,cthu w1th Lhc-"f -
-7 ‘ .:i*audltf.yr31cp01t "; B oo A _',;_'
28 : (b)Aquqrtei‘lyit,porlofitsacnwuw and :
: 29 ' {c) Not dater Lhan 3151 Malch atlu Lhc cnd of (,dch [nnnclal yem d‘-‘.. '
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Collection tariffs
and charges
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report that aceurately reflects The Agency's activities during the preceding
‘yearjtothe:

(i) FCT Executive Council through the Permanent Secrotary FCT!

(i) cach Arca Council Chairman, and

{iii) the Auditor-General for Area Government

14.-(1) The Agency has power to:

(a) Impose a commercial tariff which may vary from one Area
Councilto aﬂbther, and '

* (b)Maké a direct chdrge ona user for asiructure and signage.

(2) The Agency shall institute a civil action against a person who fails
to pay the tariff, fee or charge Imposed by the Agencyand that ﬁérson shall be
Hliable forthe legﬁl fee or other cost incurred by the Agency inthe process.

15.-(13The Agency shall,; subjectto the Board's approval prescribe an

a mount o be paid as'a fes or charge it cach Area Councilor Zone for the

mounting of an outdoor advertisement structure and the charge for amendment

of'an existing structure.
{2) The Board may review when necessary the fees and charges in the
5th Schedule.

1'(;.-(1) A person who owns or operates an outdoor advertisement
structure shall register it with thé Agency and the Agency shall give him &
registratidlll'ntil'liber. -

2 jf{n owner or operator shall apply to the Agency for a permit and
provide'théregistration'nu'mber inthe application.

(3) Where an applicant for a permit.has registered an outdoar
advertisement strueture and paid the prescribed fee, the Agency shall issue the
permit. '

(4) The permit s rencwable annually, - _

* (5) Specification and application for outdoor advertisement structute
are as contained in the schedules.

(6) The Agency shall provide a registration code for each registered
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' outdoor adver Ltscmum

(7) The wglstratlon code of each str ucture erected shall be boldly

displayed onit.

(8) Astructure for:

{a) Fréé:—standi:lﬁg poriable signs incIL'l'ding afty sign on a standard,
columii or A- frame boards fixed to its own self-contained base which may
be moved manually or temporari Iy attached to a pm mamnt free-standing
31g|1

(by A billboard including a sign. age stru-cturr‘e designed and
intended to provide & leasing adv'c'rtisemen_t. copy pasted 0 r- otherwise
mounted onto the copy arca; ' 7

(¢) A spectacular billboard; -

(d) Roof sign which inchudes a sign which is entirely on ar above

the rooﬂme arparapet ofa bulldmg, o

(c)A sign muludmg asign painted o, poatud ona wa]l

() Furniture .or statuie type of_;slgn which mcludesg structure,
Kiosk supporting eutdoor advertising or signiage; angd

{g) Atemporary sign including a pcrmitted sign structure designed

or intended lo be displayed for a short period of time, shail require
rcglstlatlon

() ]:ach sign in sub section 8 %hd]] be recorded on the form and
attachmentinthe S chudulas

( )/\ si: ucture shall bear at its base, the régistration numbcl ofthe

owner- and )u m]t number ofthe str uctme

7. Apphmtmn forspecial per mltsh":ll be madt for

(@) Asir uciurz that:

(1) Bxceed the perimdssible d'iménsiipp _px;'ovide,d inthe4th Schedule;
(i)ls illuminab;:d-by"-lzlzlshirﬂg :‘l__igh*t,sg bare bulb or not cenforining to

the scope of iliumination provided irs the 3rd Schedule;and

Structure requiring
special permit
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holds a cu LIllCdiC of reg:xtraimu

C .(.b') Ti‘ié"_ﬁsﬁe of a mobile trailer or vehicle for the sole purpose of -

- adver't_irsin_g. :

3rd Schedu.’e

]8 (1) No person shall establish or OlecllL a hlilboald or outdoor

' commermal advcrtlsement unlcss he isa nw;nhel Gf Advemsmg P1 dctitioners

' counc:iomgma(APCON)

(2) Subscupuoﬂ (1 ) shail m}t app{y ©a pm«m who d(aes, outdom

! advcrtlsemc.ni busmess .

I‘ ‘-.‘.-; 19 —(])An appllcantfo: ar
- :,'(a) Specml pelmit
L (b)Ltcensc or -

y ‘(c) Rencwai of a permit hcense shall address hlS apphcd’tmn to thei

_,-‘A g,ency

(2) 'l hc appllcatlon shall bc in fo: m specnﬁ cd bythe Agem:y

(3) The Agency qhall fix the fee forthe 1ssuanct. er renewal of a per mltr,-;r ‘

.m hcense

| '-"_:,-(4)A

'(a) Pcrmlt;

' .‘ '(b)1 icense; or . _
I (c) ch{:wa[ of apcmut or license, i 1is Vahdfor 1 year, )
i .20 (1) The. Agency s]nll isspe a ce:uﬂcdte of chlsuatwn to a__-: -
succcsstuldpplzcant ' ' ' '

(2) No persan shall apply fora px.rmtt tor ﬂwmel sh:p unicss hc hoids 2 ‘

E ce1tlflcatcofmgmialwn TR M

(39 The AgenLy shall assrgn a. reglsuatmn munber, to ¢ mpu‘qon whe _i__ .

(4)An dppllcant whohas bccn |ssued ar e,glsti d"tl(.)ll number bhdl‘l use lt -

lnanycmlwpondcmewuhtheAg,cncy L

(5) The terms and condltlons on a permit 01 chensc, is‘a bmdmg_‘_i- :

agreemcnt between theAgency anda holde: mf the pCl nut or l:cense

o . < .‘,&7;‘:'
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(6)A Ccruhcqte of Reglstrallon iy enewab[c annual]y ata 1ec less

thanthe in 1t1al paym ent

{7} An applmnt shall provide Lhc Agcncy wuh necessary

- mformatlon and cmy acconpanying muterla] which thLA gency may require.

21. No pcrson shall cwct enlarge, structura]Iy modify or opcrate

an-outdoor advertlsemcnt or a signage structme w1thout a pel mlt from the, :

Agcncy

C . with Schedulcsl 2,and3.

(2) Subsectlon (1 } sha]l not upply to:

{i) the Federal, State oran Area Council;or

(it) an agency of the Federal, State orArca.Council' and

(b)a structure & ora. 51gr1 or biflboard mandutory under the Feclcral'

or FCT Laws or author mcd by the Agency.

23.-(1) An owner or operator of an existing structure shall submit '

the prescribed registration form with the Agency and apply for a permit

required by this Law at least 30 days from the date of commenccmcnt_of this
Law, ' |

. {2) Where an existin g structure ‘does” not conform to the
1equ1rcmcms of tlns Law the Agency shall notlfy the « owner or operator to
remove it not later than 30 days of receipt of notice.

{3} Pursuant to subscction (2), where the owner or operator fails to

remove the stiucture, the Agency shall remove it at the expense of the owner
or operator. - ' |

(4) Where an existing structure is not registered within 30 days

from the commencement of this Law, the Agency shall direct its removal at -

the expense of the owner oroperator.

T3y A structure wh]ch‘ existed before this Law or erected after the

22 (1) An erectcd afﬁxcd ora constructed structure shal] comp]y

{a)an of‘ﬂctaf, a du‘ectnonal or warnmg sign erected or maintained

Requitement to

" register a§ owner
of 2 stiueture
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24

25
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27
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and offences

30

commencement of this Law which does not cenform to this Law, shall be
demolished at the expense of the owner. .

24.-(1) A residential unit visible from the public highway must be

. identified by a street ﬂumber not exceedin g {) 30 square meters inarea.

(2}/\ non- lulclentnl bulldm;_, or gmup of bulldmgs must be identified
by a street number, visible from '1d|accnt str ccts not LXCCtdmg 0 30 square
meters inar ea. . ‘ ‘ ‘

(3) The street numbe1s are not p'nt oi the total 31511 ared permitted fo
the building orgroup of bulldmgs and shall nol require amgn peumL

25. A stiucture not p,u-mntcd by l,]'llS Law shall not be used for
signage, exceptasign thatis lcss‘. | . .
These signs are prohibited: ‘

(a)asignwithanun ethical.‘nr obscene comént;

(b) asign that does not c.én form with a Fedcfal, State ot Area Council
Laws, Rules or Regulations; : : o .
(c) use of a scrolling device, n‘;oving or ﬂas'l.li'ng character 1‘;)15
advertising_on_ avchicle_; | o

(._d). grection, attaclulnei1f: or painting 6_1“ a sign on a fence, rock (l)r_
natural feature; o . |

(e) outdoor structures of any classification installed, erected or

- attached in any forim, shape or master to roof fire escape or any door or window

giﬁng access toany fire escape; =

(D) abandoned signs;

(g)ily posting; -

(hy Outdoor structures obstructmg, ped-:.stuan or vahicu ar vmlbl]ny
or OLI]EIWLSL 1ntc11"clmg wuh the safc OIJBlatl()ll of vehlcles or thc sclﬁ,ly 0[
pedestrl-:ms, and _ 7 o

(i} Atrailer, orany other vrehicle a<; a statuﬁryﬁﬂiboai;d. _

' 26_.'-5(1_)'.A person who: - - ST

{a) contravenes a regulation or order made pursuanito this Law; o



2017

Federal Capital Tervitory (FCT) Guidoor Signage and Advertisement Agency Bill, 2017 C A217

= R T T e

10
11
12
13
14
L5
i6
17
18
19
20
2]
22

24
25

27
28
29

30

{b) displays & sign or billboard, L..E.ID, screen, post a bill, poster,
sign, panel, banner Sticker, orany advértising material or message on atree,
road, sign, road divider, Flyover, bridge, rock, wall oran electric pole or any
other place in an un authorized way; is liabie.to a fine of N250, 000 for a
corporate body and N50, 000 for an indi.vidual.

(2) Subject to subsection (1), the Agency shall notify the person
within 7 days of its intention to impose the fine. |
Where the person failsto pay the fine at the expiration of the 7 days' notice:

| (a) He iz liab]e_ to a fine of N20, 000 for each week that the default
continues; and ;

(b) Where the default continues beyond 4 weeks, the Agency.
where it considers necessary, may order the removal of the stracture and the
owner or operator of the structure shall bear the cost of removal.

(3)A perso'n whao falsifics a plan, statement or information relating
to sign age, hoarding or otdoor advertisement commits an offeace and is
liable on conviction to a term of imprisonment for | year or fine of
N1,500,000 by a cothorate body and NS0G, 000 by an individual,

Where an offence is comn mitted by a corporate. body or firm or other
agsociation of individuals, every:

(a) Director, manager, secretary or other similar officer of the bedy
corporate;

- (b) Partner or officer of the firm;

(¢} Person concerned in the managenientof the association; or

(d) Person purposing to act in a capacity as mentioned; commits
that oﬂ’énce and is liable as if he had himsclf com mitted that offence, unless
he proves that the act or omission constituting the offence took place without
his knowledge, consentor conniva'ncc.

27. The Agency shall reéil late:

1) Anon-premises and oﬂ'lp.rc‘milée's sign and billboard;

(DA I‘,arnp' postor pole-mounted advertisement;

Permissible
ulitdoor structure
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(3) Anilluminated lighting device used on-premises and ulf-premises
sign and billboard;

(4) A decorative flashing lights, banner, poster, pennant, string of
lights, rib bon, streamer for advertising purpose

(3} A portable sign which include but not limited to an A-I'rame sign
and airactivaled altraction and device:

(6} A dircetion sign, which include those of t he public wid private
address;

- (7)Aninflatable sign:

(8YA Turniture advertisement;

{9 Apolitical signs;

{10} A L0, screens, and

() Any other method of outdeor advertisement,

28.-(1) The Agency shall collaborate with any ministry, department or
agency of government in relation to sign age, hoarding or outdoor
advertisement.

{2) Where there is a conflict between this Law and another Law in the
FCTregarding the selling of'a guideline and standard for signage. hoarding and
outdeoradveriisement, this Law shall prevail.

I8~y Aperson who intends to sue the:

(a) Ageney: citherasa party or an agent to ofa party, or

(b) Munaging Director, shall give a | month written nolice of Iis
intention tothe Agency.

{2) The notice shall state;

(i} the cause of action;

{ii}the name and address of'the Claimant; and

(ifi) the claims and/or reliefs sought by the Claimant.

30. InthisB3ill;

"A-Frame sign" means a double standing two-faced board usually placed on a

modium that can be seen by traffic to and ro;
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] "Abandoned structure” means a sign which is not supported properly or
2 whichno longer correetly stands but advertises:

3 (iyahona fide business, lossor, product, an owner or activily:

4 {il}a product available on the premises where the sign is displayed:
5 "Advertiser” means a person, people, organization, unincerporatesd body ar |
6 corporale body whose name, Service, goods, product, business, trade,
7 Campaig, event progromme. cause ided or place is belng advertised;

g "Area of copy™ moans an arca of U fargest single face, continuous
9 . perimeter coimposed of square, srea rectungle or eireles. which encloses a n
10 extreme Himf of an advertdsing message announcement or decoration of g
11 wall sigi;

12 "Areaofsign” Includes:

13 (i) Largest Tace ol a sign within a perimeter which forms the
14 sshapo but excluding neeessaey suppoits or uprishts which the sign
15

16 (iDAtotalolallureas ofa sien Niore thas one seciion or niodule;
17 (i) Computation of (otal sien arcas using actusl sign surface in g
18 casc of frregular shape; and

19 (ivi Anareaolcopy incasc of wall sign:

20 "Dircetionat sisn means o sien which serves Lo designate a location or
21 direetion of a place or arca. street. highway and includesa sign identifying a
22 restroom. telephone, parking arca, an entrance orexit:

23 "IMlashing sign" includes a sign which conlains an interimiuent or flash ing
24 light by means of animation or an externally mounted intermittent light
25 source, butexcludes a changeable message sign;

206 "Frontage” means a length of a properly line of a premises paraliel to and
27 along a public right-o -way it barders; _

28 "Grade" neans an elevation of a street closest 1o a sign to which reference is .
29 TP ESLS [crmmm— althe street eenter] i_ne;

30 "livightolsign" means a vertical distance measured from.a grade at a street's
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right-of~way line where the sign is located to a highest point of the sign or
structure;

“INluminated sign” means a sign which is lighted by an artificial light source,
either directed upon it or Ilaminated from an interior source;

"L.E.D." means Light Emitting Diode;

"Multi-faced sign" means a sign with copy on two or mere faces thatare legible
from more than on e direction;

"1101'1-con'1‘(')1'ming sign" means a sign that does not meet Code Regulations;
"off-premises sign" includes a sigﬁ or an advertisement of anything which is
not produced, procured, sold, delivered, performed or provided from a
premises on which the-advertisement is displayed;

"On-premises sign" means a sign which identifies or adveslises a business.
person, activity, goods, products or service located on a premises where the
sign is instailed and maintained;

"Outdoor structure” means a sign which is free-standing or mounted in such a
way that it offers a display of a sign or advertisement;

"Owner or operator'’ means the actual;person or corporation that owns and
operates its own structure or on behalf of —ailother party;

"Projecting sign" means a sign, normally double faced, which is attached to and
projects from astructure or building fascia;

"Roofsign" means a sign erecled on, against or above aroot;

"Sign" includes a structure, emblem, painting, banner, pennant, placard,
design, identification. description, ilfustration whether illuminated or non-
illuminated to advertise or identify, communicate, convey information or
direct attention to a produce, service, place, activity, person, institution or
business including a permanently installed or situated, merchandise and sign
structure;

"Spectacular billboard" means a billboard with over 20 square meters of area;

"Swinging sign" means a sign installed on an arra or mast or spar that is not

permanently fastened to an adjacent wall or upright pole;
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"Wall sign” means a'sign attached to a wall or a building with a face paraltel
toaplane ofthe building, including a sign painted directly ona wall.

3t. This Bill may be cited as the F ederal Capital Territory (FCT)  Citation
Outdoor Signage and Advertisement Agency Bill. 2017,

SCHEDULES
SCHEDULE |
Permitted structures that require no special permission
fdentification sign.

1.-(1} An identification sign not exceeding (.50 sguare meters
which indicates:

(a) Name,

(b) Type af business; or

{¢) Hours of operation.

Affixed to or painted on a window, door, or main catrance to a building,

(2) A residential real estate sign not eéxceeding one and ahalfsquare
meters in area or two meters in height. The sign or bill board is allowed only
onthe property offered for sale or lease with no more than ane sign per street
frontage. The sign shall be removed from the site not later than 5 days after
the sale or lease ol the property.

Political sign

2.-(1)Apolitical sign:

(a) not exceeding 1)1, square meters on a residential property and 3
squate meters on anon-residential property;

{b) whose height does not exceed two meters,

(¢) not placed in a right-of-way or in a manner which will block
visibility to a road or property, requires no special permission.

| (2) A political sign shall be removed not later than 10 days after the
event,
Other sign

3.-(1) A grand opening, quarterly or seasonal sale, convention,
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ﬁleeting sign or banner. This sign shatl only indicate the new business, service,
or gathering.

(2) A holiday sign for 30 days before a festival and shall be removed
not later than 5 days afier the festival.

(3) A holiday deceration for a commercial establishment but the
decoration shall not be displayed for more than 45 days.

{4) A boutigue sign provided that not more than 3 off-site temporary
signs are used. The sign may only be used during the hours that the boutique is
open, Placement criteria and other applicable sign or billboard regulations
apply.

(5) An inierior sign inside a building displayed not closer than 1 meter
from the window area.

(6} A permanent off-site directional sign which shows the focation of
ordirgctionto a government facility,

(7) A contractor, sub-contractor, or censtruction sign Hmited to 51gdi
1ot greater than 3 sguare melers,

(8) (@) Aposter or handbil} which shows u future event such as a Inir,
show, film, comedy, an advance notice of a {eature in a newspaper, magazine,
which is pested on a.dcsignaicd [Tat surface or object approved by the Agency;
and

(1) A poster or handbill which shows a product, service, public
service, notice, social notice and other related e vents nof, exceeding a
maximum face area of 0.5 square meters and posted or displayed on a
designated public information board approved by the A gency. The poster shall
not be posted or displayed on a surface, building, fence, perimeter wall or a
public structire like a bridge or bus shelter.

(9) A person who contravenes this schedule commits an offence and
shall on conviction be liable to imprisonment for a term of 1 month orto a fin e

of N50,000.00 foran individual and N500,000.00 fora corporate body.
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SCHEDULE 2
GENERAL CONSIDERATION FOR QUTDOOR STRUCTURES
Rights

1.-(1) Except as otherwise provided by this Law, no on-premises'
sign shall be displayed within a public right-of-way except by a government
agency which has jurisdiction in that right-of’—way'. A sign displayed on a
right-of-way prior to the commencement of this Law shall bé removed. by
the owner or operator within 90 days from commencement of this Law.

{2)An on-premises sipn shall be erccted and maintained only as:

(a) an accessory used; or |

{b) a structure, to the principal or approved use of a building or
fand.

(3} Where a principal or approved use of a building or land _
changes, any on-premises sign which is an accessory to the principal or
approved use shall be removed within 99 days, unless 2 new principal use of
the building or land is established and the on-premise sign can be adapted to
the new principal orapproved use in amanner permitted by this Law,

Humination

2.-(1) Where a sign or billboard is illuminated clectricity, a
separate electrical permit shall be obtained from arelevant body.

(2) An illuminared lighting device used in coniunction with an on-
prerﬁises or off-premises sign shall not be placed in a manner likely to cause
the illumination to be beamed directly on:

(a}A public thoroughfare;

(B)A Highway;

(c) A Sidewallk, or

{d}Adjacent premises,

So asto cause direct glare or reflection that may constitute a hazard to public
safety orcreatea nuisance.

(3) Where applicable, any writing, fitting and material used in the -
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con.struction, connection ‘and operation of electronically illuminated on-
premises or off-premises sign m Llét be in accordance with the provisions of any
relevaﬁf code in force. '

(4) Except as otherwise provided in Section 3, a flashing light, banner,

poster, pennant, sering of lights, ribbon Streamer or similar moving device shall

not be displziyed for advertising, either independently or as part of an on-

premises or off-premises sign.

3.-(1) An on-premises or off-premises sign shall not obstruct a

pedestrian or vehicular visibility or interfere with the safe operation of a

vehicle or safety of a pedestrian.

(2) An on-premises or off-premises sign shall not be installed,
erected, or attached in any manner to a roof, fire escape or a door or window
whlch gr\rcs accesstoafire escape.

(3)An onor offpxemlt,c,s sign orother Oh_jCCt shall not be erected, used
or maintained in a way which obstructs an ofhc;al, a dircctional or warning
sign erected or méin_t_ai.ned by; |

{a) The Federal Government;

(b)The FCT;

(c)An Area Council; or

(d) An agency of the Federal, State or an Area Council Concerned
with the protection of public health.or safety.

- - (4) Except where permitted, an on or off premises shiall not be pairited
orattached to arock, tree orany fo; m of vcgchtmn _ -

(5) Except where otherwnse pl{)Vlde in this de a porlablc signsuch
as a trailer sign, rollaway sign, an A-Frame sign, a bal]oon an inflatable and
any air activated attraction or device are not permitted.

Muainienance h

4.-(1) An on-premises and qff—pré.milées sign éha]i be kept in a safe

condition.. - h - o

(2) Where an on-premises or off-premises sign becomes unsale, the
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owner or opc:ratm‘“()l’ thb xiﬁn shall on ﬁ_é.n':ci.pt of a writien noti@ froin the
Agency. remove or putthe signina sntu coridition. |
onﬂlcts and amndm oy _

5. 1) thre a conflict arises bctwcn,n the pIacem&.nt of A on-
premises or oﬂ-pmmmeS sign 'dd_]ﬂCCn[ o highway under thig Law
and anbther Law, aind the more restrictive i'egulations shattbe appl_it:d and

(2) An on-premises and oif—;“utmlscs algjn shall be cru:tad 10
conform 1o a4 consiruction standard suby the Agency.

SCHEDULE 3
SPECIAL LIMITATIONS FOR OUFDOOR STRUCTURES USED Fak SIS
Table of sizes for jree ‘,-.\‘:cmc[iﬂg signy

1.~(1) Where the size of a per iniued sign is to be ascerléiuécl, it
shall be done by scaling sign age to the 1{15#5 sive of the assochated building
pursuant io Su bsccﬁﬂns (2yand (3) :

(2} The size of a face of a sien-is ascertained by muitiplying o

predeter mmcd mass factor times the square root of the arca of the face 0! the

building spu_lhcd in Scction 14 of this Schedule, The table of elemerits fo: '

free standing signs specified n scction §5 ‘of this Schedule spccﬂy the
application mass’ factors.
The square root of the arca of the facing of the huilding may be -gz'v;ccrtained
by: -

(a) The method specified in Sectivn 14 of this schedule for t;mmded
off factors for moét avera ge Building sizes: or _ |

(b) Multiplying the height by the width and extract the SqUATE Yoot
(H X W -square root of the face of the building).

(3) The heightand width ofla buiidihg face are ascertaingd by:

(a) Mcasuring the vertical distance from thc establishment grade of

the lot 1o the roofing line in The casc of flat roofs, and to the mean between

the point of the gable and Lhe caves i the case of pitched roofs to get the

height ¢f'the building;
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. a b) Measuring the horizontal distance between the outermost vertical
cii]ptw.simas ofawall that Is paralicl to the facing of the building with which the
sis‘iﬁ il'associated and visible from the public right-of~way, to get the width of
thu hmlclmg,

{4) A property that contains no building on which thcz‘ relate mass

delO] s in the table of clemonts shall dctu mine sign size by usmg the following

.!()rmu{ae

- (a) I square metre of sign arca pu linear mutle of streel frontage for
thc Trst 15 metres of frontage:

(b) 450 square centimetres of sign area per H:}ear hietre of street
frontage for the second 15 metres Frontage;

(c) 230 square cenl:mctlc‘; ol sign arca per lincar me,tre of street
frontag,c for the remainder of frontage up to 40 in the tables ol L}Cll]LI]H for IILL
shmdmu signs. e

(5) A properly that contains a huilding-wliich occupies less than -I'(')% '
01‘ the ot may use the formula in subscction (4) in lieu of the mass Iautms set
forth in thetables of clements 101 free standing signs. -

General conditions relevant to free standing signs
2.-{1) Except as otherwise provided, an owner of a bmldmg housmg
arl acuvuy may display one hecstandm £ Sign of the area and height limitations
pursuant to Section 5 of' this schedule where:

(a) The sign to the front leading cdge of the sign and its supporting
structure are set back at 41/2 metres from the existing adjacent highway right-
lo-way,

(b) The building does not display a projecting sign;

{c) The hcight of the free standing sign is measured from the
established grade of the property or grade elevation of the edge of pavement,
street or highway of a public right-of-way directly Perpendicular in front of the
proposcd location of the sign:

(d) Noadditional sign is attached to a part of'a free standing sign other
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thanona display surface originally constructed as part o thesi g;ﬁ;‘_ ‘ 7

{e) An attach-on sign, like a crédit card detaif or a-sifmbol of a
product known nationally, is included with the original display surface:

(£) A free standing sign not exceeding 73 contimetres iis height is
10(,"n.cd within 3 metres of the curb line or edeg of right-of-way whue the
existing but!dmo location or a permanent ()bsnucnon pr L\rLﬂlS a free-
standing sign or projecting sign from being se en by a passioy motorist;
however, the free standing sign shall be located with in an cxisling right-of-
way: B

(g} A frec-standing sign is localed within the first 30 metres of
setback from an existing public strect right-of-way or aiccurdin{g to the area
and space avaiiable; -

(M) A frce-standing sign does not exceed:

(1) 30 square mietres in sive; or

(ii) asize specifiedin Section 15 of this Schccl;dd.

Whichever is smaller:
| (i} The maximum size of a free-standing signs erected beyond the
30anetres sctback is thatallowed by thetables ol elements; '

(VA free-standing sign consists of more than one seclio or module
per fucing the area of cach individual sign component is added together and
does not exceed the permitted sign area for that parl'ic&lar localioh; and

{lc) As permitied, when maore than one free-standing sign is to be .
placed on a lot, the facing of each frec-standing sign is oriented to the street
or highway right-{o-way opposite th-e face ofthe building for which the free-
standing sigﬁ is permitted. |

Canditions of signs in Commercial Centres

3. Asign in = commercial centre which has a minimum [rontage of
300 metresalong apublic street is permitted where:

(a) For the purposc of identification, a single premises with

multiple tenants, a commercial centre or a shopping centre:
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(i) groups the signs'ol’its tenants in encstructure; and

(ii) displays 2 fu,e standing signs for. uu,h strect rontage butthe signs’

: must be sctback from the s:de property lines by at least- ?5 metres and from &

. pub]u, right- of-way line by at fcast § metres

(b) The first iicc~stdndmg sign may bu up {06 mul es in ]lel“hl 1!1d up

o 70 square melres in awc

(c) The ‘?CCO]ld hu. standing sign dou‘ not Lxcced 10 metres in h(.lght
or 28 square metres in SI/L’ - 7 '

{d) In licu c)f-thc second ‘r‘ree—stahding_:sign, a changeable copy sign .
not exceeding 28 squarelmetrcs which may be added to the first free-standing
sign;

(e} In addition, a regional shopping cenlre may identify an exit or

entrance with a graphic not more than 2 square metres wide and 3 metres in.

" height; and

(O An iﬂdividt{al activity within the -i‘jegiio-nal shopping ccnuc -1':'1'&3{
display 1 wall sign per frontage in line with thé tablc: of elements for wall_éi-gns. :

4. Wherc a Su;uclure which constitiites a visual obstl'uctidn oiher
than an on-premise s1gn precedes subject ‘SE[L m a divection of taffic flow
within fifty metres ofa cc.nize—pomt ofa stru.t fr ()nl'd“L ofthe subject site dnd is
tess than f-:}ur_mctrcs behind the right-of-way, a free-standing sign may be
erected at the setback of the structure where: '

{a} The free-sianding sign will not project over the public right-of-
way;

{b) The size for the appropriate zoning district for one metre setbacl is
as specified insection 15 of the schedule;

{c) Except otherwise provided in this Law, no free-standing sign
permifled shall be established fess than 3 metres a bove street grade;

" (d}) A setback reduction permitted is temporal and the site conditions

that led Lo -—--——-——=-m-m - Section shall be moved to aconfronting location by

the sign's owner; and
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1 (e) A certificate of*‘zonin‘g compliancé is obtained for a free-standing sign in

2 accordall]ce with this Law. | 7 -

3 Social "c;msi-derations Jorwall

4 5. Except 0therw.is_éjarovici_ed by this Section, an operator may not

5 display wall signs for each ﬁa]} of.a building which faces a-public street as
6 specified in Section 16 of thi.o; Schedule where:

7 {a) The pc._‘rmitlied area of wall signs specified in Section 15 of this -

8 Schedule is that of the ad\i_n::‘ﬁiSihg arca of the individual letters énd symbols

9 when they are attached direc’tly to the building, illereb'y utilizing the building

10 wall as the background (area ofindividual letters only);

11 " (b) The sign incorporates its own background, the permitted area of

12 the sigﬁ spcciﬁcd in seétioﬁjS of d‘liS Schedule is the sign arca as defined in

K] this section; . _

14 (¢) Awallsign méyhe attached flat to or p] nned away from a wall

15 - of a'building but the sign- shall not Project from the wall by more than 5@ .

16 centimetres; _ _

17 | (d) A will sign may be located in a plane of but below a top roofline

18 of a building which signs has a clearance height of not less than two and a

19 “halfmetre at its lowest point;

20 {e) A wall sign ﬁia.y be located at a front edge of a canopy or

21 marquee, but the sign shall not project beyond a horizontal or vertical

22 dimension s ofthe wall with which it is associated;

23 (fy A wall sign shall not extend beyond a perimeter of the wal! or

24 facial to which it is attached:

25 (g) One wall sign may be displayed on a side or rear of a building

26 adjacent to an off-strect parking area provided for that building for the .

27 purpose of instructing customers of parking procedures but the sign must not

28 exceed one and a half square metres in size. This sign may be illuminated du

29 ring hours of operation; or

30 (hy A sign attached to a sidewall of a building, other than those




C 4230  Federal Capital Territory (FCT) Outdoor Signage and Advertisement 4 wency Bill, 2017 2017

e = Nt B W B —

—_ — —_ — —_ — — —_ f—
o0 ~3 j) Ln R (O] b — [

29
30

permitted by this section, but slanted towards a street on which the building
faces may be displayed on the sidewall, but it shall be counted as part of the
total wall sign area allotment associated with the buildiag front; and a required
clearance for two to three ﬂ_oors building is a mi;imum of ane metre while a
multi-Boorbuilding is a minimum of 21/2 metres, |
Speéial comideration Jor ;'éqf signs

6.-(1} A roof s.ign is displayed as specified in Section 135 of this
Schedule for free-standing signs where: 7

(a) A building in excess of 12 metres in height may dfsplay aroofsign

thaddition to signs permilted, but the total arca of the roof'sign and'a wall used

shallnot exceed the maximum sign arca permitted by Uhis Law:

{b) A building up to twelve metres in height displays a roof'signin lieu
of'any of the area permitted, the sign shall be oriented only to a public street on
which the building fronts; ‘

- (c}Aroof sign permitted in paragraph s () and (b) whether as part of

the building's initiai design or an addizion after the building was constructed, It

must be constricted to appc:ar asan integral part of the supperting building;

(2} Aroofsign mustmeetthe following minimum specifications:

(1) Structural support for a sign must be eaclosed to form a
background to a message;

(i} A planc of o sign's advertising area must appear as a vcrliéal
continuation ofthe plane ofa building's waill with which it is associated, unless
otherwise ol'igixlzliiy designpd asan integral pa :‘l"dfthe building;

(iii) A roof sign shall not project beyond vertical boundaries of a wall
withwhich it is associated:

(iv) A combined height of a building and roof sign shall not exceed a
heightrestriction ofan underlying zoning disirict; 7

7 (v) Amessage on aroof sign shall be limited to an identification of the
building or a principal oecupant; | .

(vi)Aroof sign must be enclosed so that no support structure is visible
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from a public right-of-way or a residential use or residential zoﬁed district
within 150 metres;

(vil) A roof sign must be designed by an engineer registered by the
Council for-the Regulation of Engineering in Nigeria (COREN) and
submitted to the Agency for appraval; and

(viii) A certificate of zoning complfancc must be obtained for each
roofsign in accordance with this Law. |
' - Speeial consideration: fér profecting signs

7. Ech‘lpt as otherwise provided in fhis Section, an owner of a
building used for cne.o_r maore activity may dispiay one projecting sign on
each street frontage as specified in Section 17 of this Schedule and must
ensure that: | |

{a) The building or property does not display a free-standing sign;

{b) The projecting sign must clear an established grade of the

property'by atleast 21/2 metres;

(c) The projecting sign shall not extend above the wall or facial to”

which it is attached, except that a free-standing sign treated as a projecﬁting

sign does not exceed 6 metres in height:

(d) The sign shall not project from the wall by more than 45

centimetres;

(e)Awall sign is not used in the proximity or on the same structure;
and

(f)No projecting sign shall extend over a public right-of-way.

Special consideration for Development Area Identification Signs

8. Permission for a development arca identification sign for a
residential sub-division multi-family Residential Complex or an institution
will be given where:

(2) A developmenl arca identification sign is permitted adjacent to
an arterial street at a major access point 1o the sub-division, complex, or

institution;
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(b) A development area identification is not located within 41/2
metres of the public right-of-way of the arterial street sbutling the developiment
area;

(¢} A development area identification is not located within 21/2
metres from a pavement or curh of [nternal street or private drive within the
Development Area; and itis not Jocated with ina public ri ghi-ol-way;

(d) A'message iy limited to thie name, logo and s-treef_address of the
complex;

(e) Size of a development identification sign does not exceed 9 square
metres and the height or width of the sign does not exceed 31/2 metres. '

(f) Certificate of zoning compliance is obtained from the Agency for
each development Area; and

() The sighttriangle required is maintained.

Special consideration for directional or informational signs

0.-(1y A directional sign which shows a direction ar instruction
regarding a premises on which it is located may be constructed on the premises.
' (2) A directional sign may also be located within a perimeter of 450
metres from the premises.

An off-premises location may be located only at a road junction as where it
does no t contravene traffic or another regulation. .

(3) A directional sign is limited to three-quarter of a'square metre in

area. -

(4) Where more than one directional sign is to be located in an off-
premise single poim,. they may be grouped in a frame not exceeding tén metres
in height at 30 square medres in size '

| {5y A certificate of zoning compliance shall be obtained from the
Agencyfor each directional and In formational sign.
Special consideration, /'arﬁ’zt//crm boardy
10. A sign or bulletin board incidental Lo a place of worship, library,

museum, social club or society may be crected on the premises of such an
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1 iﬁstitution in azoning district where:

2 (a) [ts maximum area does not exceed 11/2 square metres; and

3 (b) A cerlificate of zonring compl iancé has been obtained from the
4 Agency for cach bulletin Board. \
5 Special consideration for home occupation

6 (1) Where an occupant of a residential building intends to put-up a
7 sign, he:

8 {a) Shali put up only one sign:

9 (b) May flatly alTix it on the waill ofthe building and illuminate it
10 directly by reflecting light or backlight,

11 (c) Shall ensure that the intensity of illumin ation is limited or ‘
12 shielded to prevent a demonstrable adverse effect on an adjacent property;
13 and

14 (d) Must illuminate it if itis a detached sign.

15 (2).A maximum permitted area for a residential sign is 0.30 squarc
16 metres on one side. . 7

17 Special consideration for lemporary Signs

18 12_; A Sign in a planned dcveiopmeﬁt Zoning Distriet must be
19 construcfed and maintained in accordance with this Law and with a plan and
20 guideliné established for signs and approved as a approved as a part of ﬂle
21 development plan.

22 (1) The maximum permitted arca of a temporary sign is:

23 (a) 6 Square metres for astreet frontage up to 75 metres;

24 (b) 9 Square Metres for 75 metres of road frontage,

25 (2) Atemporary sign.

26 {a) May be created for 2 years, inclusive of the constr u(,twn

27 (b) shall not be located closer ﬂmn 6 metres o a pavement of a

| 28 public street;
29 {c) Shall not be locateﬁi within apublic right of way:
30 () of above 3 square melres must have a certificate of zonin i
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compliance prios Lo its construction.

{3) A sign which announces a sale or fease of a propcm'/, construction
or -remode!ing of a building may not be erected in the residential zoning
districts, except:

" (a)thesignis ncm-illﬁuﬁnated;

{b) The maxilnum éuta of a sign advertising a sale or lease of a
pmpc.rty meets these conditions:

_:l_('i) Up to 45 metres abutment on a publicright-of-way permits up to 3
squaws‘ metres maximum sign area; o

(i) From 45 10 75 metres abutments on a public right-of-way permits
up to 3 sguare meires maximum sign arca; | '

- (i) 75 metres of abutment on a public right-of~way permit up on
mare than 9 square metres insizes; N '

(iv} No certificate 'of_ zoning comp liance. is r.cqﬂircd for sig'n's:__n.
advertising the sale, leasc or rent.of a building providéd that tﬁe said sign does”
notexceed 3/4 .ofa square metres in area and is nol illuminated: o ' |

Special consideration for olher.sr'gns -

" (v} That the sign announcing the construction or demodelling of a -
building in residential zoning districts shall not exceed 21/2 square metres in
area and it shall be removed from the prémises as free-standing signs upon
reaching an occupancy rate of 90% of the newly-constructed or remodeling
building;

(vi} A sign which announces a special, public or an institutional event
may be erected on permitled conditional, or legally non-conforming
institutions or businesses in residential zoning district;

(vii} The sinmustnot exceed 21/2 Square metres in area; and

(viii) The sign shall not be displayed for more than 30 days;

(i) A farm market may display a sign wh ich identifies a sale of an
agricultural products produced no the premises on which the agricultural

product sign is located where the agricultural product sign is:
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] (a) Amaximum size of 3 squarcmetre;
2 (b). be separated from another ugricultural product sign on the

3 sanme premises by atleast 75 metres;

4 {c)located outside a public strect or highway right-ofl-way; and

5 (d) removed from the lot at the end of the sale le the agricultural

6 p]bductS.

7 11, An on-premiscs sign displayed only to identily an activity by

3 name, fogo, address, and principal product or service is permitted within a

9 property with a setback of 2 meters where no mechanical movement or

10 flashing lights used.

I 12. The graphics on the sign in subscction (2) niust comply with

12 this section and the specifications of sizc and height in the tables of elements :
13 ofsigns.
14 I3. an on-premises temporary, Coastruction or i‘\';‘-'ﬂ% estate signs is j
15 permitied on condition that:_ ‘ 1‘
16 (a) temporary construction or real estate sign on open land or land *
17 been developed may: '7 o ‘
i8 (i) Use 9'square meters ataright-of-way linc,.ahd
19 (i) Increase 1 square meters in size for every meter of setback up to

20 amaximum ol 53,

21 : (b) the sign is subject to the time of the Hmilation and requircments

22 sguare meters, and
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Table of Allowance measure structures used for signs
14, the ta_ble below provides rounded off factors for average building sizes it height x width(

rounded to the nearest number) in meter.

w05 |1 1 3 2 5 6 7 8 9 10
505 |1 1 1 2 2 3 3 4 5 5
1 1 1 z 3 4 5 G 7 8 9 10
2 1 2 4 ] 8 10 12 14 16 8 20
3 2 3 6 9 12 15 18 21 24 27 a0
4 2 4 8 12 16 20 24 28 32 35 40
5 3 5 10 15 20 25 30 35 40 45 50
6 3 6 12 18 24 30 36 42 A3 54 60
7 4 7 14 21 28 35 42 45 55 63 70
8 4 8 16 24 32 40 48 56 B4 72
9 5 9 13 27 36 45 54 83 72
10 5 10 20 30 40 -1 80 60 0
12 6 12 2 36 8 60 72
14 7 14 28 42 56 70
15 8 15 30 45 60
The table below is the allowable helght in meters of a free-standing sign for
each setback from the right-aff-way and depends according to the type of road.
Howable
::eiuv:: !:;
Stucturas |
Used for fréa
¥ Standing slgn.
Satbacks m metres 5 B 15 5 50
#lanes Speed limit Allowable height
#Llane <55km/h 5.0 5.0 5.0 5.0 6.0
<55krmn/h 3.0 4.0 5.0 6.0 4.0
<55km/h 4.0 6.0 6.0 6.0 6.0
<55km/h 5.0 8.0 6.0 6.0 7.0
5.0 b0 B._Q 7.0
16 The table below is the allowable mass in metres of a sign for a set-back from a right-of-way ~ Allowable hight for

and depends on according to the type of road structures used for
wall signs.

Sethacks m metres 5 8 15 25 50
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#lanes { Speed limit ’A!iowab!e height '
#Lane [sskmh 20 [30 50 50 160
|<sskmh 130 140 50 60 |60 |
| <SSk | 40 60 60 6.0 6.0
| sk 150 60 6.0 60 |70
Freeway or controlled access D 6. [66 (70 7o

17 Thetableisthe allowable massin meters of a projecting sign for a setback from & hefght of  Alowatle it

. for structura used
way and depends o n according to the type of road for rojecting
i sigris™*

Sethacks m metres 5 ' 8 ‘ 15 2 ’ 50

#lanes s | Speed fimit | Allowable height

itLane | sSkmfn |50 |5 50 50 6.
| sskmih [50 50 5.0 6.0 6.0
R 69 150 60 60
B 50 6. 60 | ]

Freeway or controlled access 7.0 50 &0 6.0 7.0 '

SCHEDULE 4
Special Limitations for Outdoor structures used for Signs
Standards for sizes of Billboards

The maximum advertising area for a billboard facing a public facility including street; highway and
buildings is 35 square metres including ethbellishments, . S ' _

!. The maximum advertising area for a billboard faciﬁg a street with a width of 30 to 80
metres is 72 square metres and 34% max.ilﬁ um allowance for embellishments.

2. Anembellishment:

(a) May extend outward from, but in the same plane as, the permitied advertising area of the
billboard; and

(b) Shali not extend beyond the top of the rectangular plane of the billboard by more than 1.8
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metres no r extend beyond the side or bottom of the rectangular plane by more
than 60c; ” 7

(¢) Two billboards may be permitted on the same site location facing
the same direction provided that they are immediately adjacent to each other
and their total combined advertising arca does not 80 square metres,

(dy A billboard with a surface in excess of 80 square area will be
considered only under special arrangement in which the advertising swface of
the larger format will be considered as two or more biliboards. |

3. Abiliboard or a part of it shall be setback:

(@) A minimum of 60 metres from a side lot line of a residentially
zoned district located along same street as the biliboard site location; and

(b) 18 metres from a fot line of aresidentially zoned districtona strec{
other than the billbeard iocation site

Standard for spacing requirements of Billboards

4. Abiliboard:

(a) Which is free standing or a part of it shall not be crected,
construcled or extended closer 1o a streer lne beyond 7.5 metres, or the
required building set back, whicheveris grealer:

(b) attached to a wall of a building may be [ocated at the buiiding line
notwithstanding the recuired setbackiand

(¢} Shall not be located within 150 metres of a historic site or public

pack.

A billboard site location shald be separated from every other billboard

(a) A spacing requirement g"uail be measured along the curb line of a
street that the bil]ﬁuard is oriented to and the measurement shall apply to both
sides of the strect;

(b) a spacing requirement shall be measured from an existing
biltboard notwithstanding a political jurisdiction in which another billboard

may he located.
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{c} measurement of a spacing between billboard locations shall

begin at a point nearest to the. proposed billboard site location from an

existing billboard site location and existing to a point nearest to the existing
bitlboard site location from the proposed billboard site location;

(d)abillboard of an advertisin gareashall be located less than:

(1) 400 meters fro m a billboard contain ing at least 60 sq uare
meters of advertising area: '

- ('iir) 300 meters from billboard containing less than 3710 60 square

meters of advertising area; or '

(iiiy ]-SO_llljeters trom all bil]baﬁi‘ds containing less than 37 square
meters of adyert'ising area; and |

(e) a billboard may be placed on a will of a building and only one

billboard is permitted on each wall surface except the agency. permits

otherwise.

4.~(a). the height of a billboard is the distance measured from the

-elevation of an edge of a pavement, street or highway adjacent and

perpendicular to the billboard location and the top of'the billboard facing;
b} except 55 otherwise provided, a maximum height of a biliboard
is 10 meters; _
{c) the maximum height ofabill board located with'in 120 meters of
a side or rear fot of an institution zone or use, residentially zoned district or a
residential useis 10 n‘lét:ﬂ‘S;
(d)aheight limitation is determined By reference to one street only,;

(e) a registered civil engincer shall put his stamp of approval for

structural integrity on a permitied billboard which excecds 5 meters in -

height;

() a billboard which is less than seven square meters in area shall
notexceed 26 meters;

{(g)abillboard oriented to an elevated highway shall extend at most

7meters above aelevated highway;
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(h) where there is a conflict in the provisions of regulations regarding
a standard for height requirements of a billboard, the most restrictive one
applies.

5.-(a). a free standing billboard erected on its supporting structure is

. deemed to be a permanent structure and must meet construction standards, the

provisions of this section and requirements of any other applicable law;

(b). abillboard must beinsured against third party injury.

6.-(a) no roof billboard shall exceed the height of the building to
which itis attached by morethan 5 meters;

(b) aroof billboard must be scale with the supporting building, and the
supporiing building height shall be at least twice the height of the proposed
billboard.

(¢) A roof biflboard must be enclosed so that no support structure is
visible from a public right of way or a residential use or residentially zoned
district within one hundred and fifty metres, |

(d) A combined leight of the supportin-g building and the roof
billboard shall not exceed the hight restriction of the underlying zoning district:

{e) A registered civil engineer shall put his stamp of approval for
structural integrity on aroof billboard. | _

5.-(a) A civil or institutional billboard is deemed (o be a permanent
billboard and must meet the provisions of this law; however the billboards may
be grouped into one larger billboard which shalinot exceed 28 square metres;

(b) A trailer or mobile billboard with an accompanying advertising
area may beused on asite as permanent or stationery billboard;

(c) Flashing lights or bare bulb iflumination shall not be permitted on
abillboard except for a time and temperature device or aMEssage centre,

{d) A biltboard shall be built in ancutral colour, dark green colourora
colour that matches the surrounding environment;

() An owner of the billboard must maintain the location of the site

around the biflboard in a way 1o prevent littering and pollution:
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1 6.~(a) A mechanical movement shall not create an undue
2 distraction to a passing motorist.

‘ 3 (a) A billboard that moves or gives an appearance of movement:
4 (i} shall be limited to a maximum of 8 resalutions per minute for -
5 each evolving element; and '
6 (i) If utilizing a copy change procedure, shali display each
7 individual copy for a minimum of 7 seconds
8 7. Except as otherwise provided in this section, no sign or
9 “billboard shali be: '
10 (a) erected or permitted within or which overhangs a portion ofthe
i} right-of-way of an interstate highway; or -
12 (b) Located or ilfuminated so as to obstract or impair the vision of a
13 driver of a motor vehicle who is proceeding in a lawful direction within the
14 interstate system right-of~way.
15 The billboard must be within the limits set by a Federal Act in respect of an |
16 interstate highway right-of-way line and can be seen by a driver of motor
17 vehicle proceeding in a lawful direction within the interstate highway right -
18 of -way.
16 SCHEDULE 5
20 Fees to be charged annually
21 Application Form
22 1. A person who intends to put up an outdoor structure for signage
23 and advertisement.
24 - Registration Certificate
25 2. An owner of a billboard shall pay N100,000.00 as registration
26 fee and the agency shall issue him aregistration certificate
27 Cost of Inspection
28 3. Fee of N10,000.00 per inspection is applicable for an inspection
29 per site, If there a re inspection schedules for different sites within one

30 geographical area for an applicant in a place, then fee of N5,000.00 per
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| “additional site shall apply.

4. Apreement fee is an annual fée applicable to a commercial or private owner of a structure .
but does not apply fo the state, Tederal goifernment, diplomatic or humanitarian mission (humanitarian
mission refers to a group that is involved Vin adirect lifesaving activity):

() applies to the owner of the sign and billboard; and |

- {b)is inrelation to the size and location category.

Tt} }reestanding signs
M'aximum_AréainSquareme.'tres‘ - | Normalzone _Restri_ctivg z0ne
Upt_oll.o . 2,509-.09 - '_Ns,oool_.
I B T
Upto 100 - T NL7,000
Upto 15.0 | | | N0 N0
Upto200 B0 | N0
Upto 250 - N44,000.00 N75,000
Upto300 | NG8.000.00 N85, 000
Above 30.00 — N103,000.00 N150,000

{bj Project signs
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Maximum area In square meters Normal Zone Res’tricﬁye _m‘ne
Upto 1.0 B Na,ooﬁ' 13,000
Up to 5.0 24,000 - N40,000
Up to 10.0 N3?,UO;} NG2.000
T Upto15.0 N57,000 NeGmou
Up to 20.0 e N148,000
Up to 25.0 Niaa,énn ' N227,600"
Up to 30.0 . NZUZ,O[.JE}. N343,660
Rbove 30,066 N232,000 399,00 B
{c} Wall signs
Maximum area in square metres Normal zone . Restrictive Zone
Upto 1.0 N1L,O0G wm,dr;o
Up to 5.0 ' N7, 0’00': NZ8 00 7
Up to 10.0 st,(mf Na7,000 )
Upto 15.0 N4,000 : N74,000
Up to 20,0 N68,000 - NIIE,.E'I'.‘JE]
Up to 25.0 N103,000° N175,000
Up t030.0 N156,006 265,000
Ak;ove 30,0 NZ35,000 399,000
L — R
Bifiboard 7 0
Designated Max area in square Noetoat fRestrictive haight
Width Zane Zong [
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4sheet Metres or up to L5 N2500 | N5,000 |1 15
Orupio 3.0 N5,000 | NB,000 1 3
16 sheet Orupto 6.0 N10,000 | N16,00C §2 3
32 sheet Orupto 12.0 N15,000 | N24,000 |2 6 N
40 sheet Orupto 14.0 N18,000 | N28,000 |2 7
48 sheet Orupto 18.0 N20,000 | N32,000 ;3 6
96 sheet Orupto 369 N30,000 | N4B,000 |3 12
Roof top Or up to 60.0 N50,000 | N80,000 4 10
Backlit Orupto 30.0 N50,000 ! NB0,000 |3 75
Ultra wave Orupto36., 73.5 01 N30,000 | NaBOOD |3 6
Unipole Above T N120,000 | N192,000 | 5 14.7 |
Rental fee charge

(1) The lease of an advertiser of a commercial space of a leased billboard or sign is subjected
to a fee that is equal to 12.5% of the lease amount charged by the leasing company.

(2) This amount must be paid not later than 5 working days from the date of the payment by the
advertiser. ' '

Fines

(3) A person who contravene this schedule ora regulation made under it commits an offence
and liable on conviction to a:

(a) term of one month imprisonment ora fine of N60,000 for an individual and N250,000 for a
corporate body; and

(b) fine of N 102000 for each week in which he contravention continues for four weeks.

PROVED THAT 14 days have elapsed from the date of the issuance of the order to confotm to
‘the standard infringed was issﬁed.

(4) Where the contravention persists beyond 4 weeks or the offender fails to pay the fine, the
- Agency shall order the removal of the structure at the cost of the owner or operator of the outdoor
advertisement structure or signage.
A printed impression has been carefully compared by me with the rivers state outdoor signage and
advertisement (No.1) Bill of 2015 which has been passed by the national assembly and found by me to

be atrue and correct printed copy of the said Bill.
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EXPLANATORY MEMORANDUM
This Bill seeks to establish the Federal Capital Territory Signage and
Advertisement Agency as the Regulatory Body for Outdoor Structures used
for Signage and Advertisement and to provide for the protection of the
environment from poteatial adverse impact that may arise from activities
connected with Signage and Outdoor Advertisement including visual

blights.

s







